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The Digital Network connects Golf Canada partners
to Golf Canada communities through engagement,

data and content.
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@@ = 9k N CANADA ACTIVE PLAYERS

Number that Average number Golfers aged 12+ in Canada in
took up the of rounds played 2024 played at least one round
game in 2024

in 2024 of golf per year

Compared to 13.5 in 2021

Average number 0 Percentage of active golfers
of years current that say they will definitely or
golfers have 0 probably continue playing golf

been playing in 2025 and beyond




GOLF
CANADA

66% v
34% Female

Up 6% since 2022

44

82%

Post-secondary
education

21%

Have children
<18 at home

92% warriea

63% coew

(professional, business
owner, exectutive or
managerial)

Source: YouGov 2024

2

Ontario

AVERAGE HOUSEHOLD INCOME

Golfers > Canadians
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Webpages with most traffic:

Golf Canada Score Centre
Golf Canada Homepage
Golf Canada - At a Glance
Golf Canada - Post Score
Golf Canada - Scoring

Opportunities: Ey < GOLF, TS6000 | oo 4
- Banner Ad (with targeting options) n 'sALE:“ FOR YOU ”MES ~Y

S A

/L
Homepage Takeover Ad - bt

Pre-Roll Video Ad =R

GULFCANADA CA IS Sponsored Content (Advertorial) umsm
. Oth Hies: frris
THE #1 MOST VISITED e PP

CPKC Women’s Open

CANADIAN GOLF WEBSITE, ~ © foccasiic
. «  Golf and Health s " 510 thestart o g

Consisting of a public facing web
site and a logged-in members area,
GolfCanada.ca generates substantial

traffic with continually refreshed BY THE NUMBERS e

general interest Canadian golf —

content and member engagement via YEARLY AVERAGE MONTHLY _ DEVICE g
score postings, handicap lookups, PAGE VIEWS' UNIQUE USERS " et

tournament listings and more. ‘l 'l 4M 2 3BK Mobil
(56%)

*January 1 - December 31, 2024




=
GOLF - GOLF CANADA DIGITAL NETWORK ¥

CANADA

TRIGGERED, SCHEDULED & AUTOMATED EMAILS

View thiz email in your browser = Vigw thia email in your browasr =

View thiz email in your browser =

ihon ll W/ MEMBER CLUB INSIDER

GOLF
CANADA
ROBERT LAFAVRE HAMILTON GOLF & COUNTRY CLUB — GUICK STATS
GLEN ASBEY GOLF & COUNTRY CLUS
220 220 220
ACTIVE TEARLYTOTAL | YEARLTAVERAGE | YEARLYLOW
o 4CORER c

ROUND

PAUL DESROIERS (37
MOST SCORER
CopparHssd =
BldeWindar
Raftiscnake Point Golf Ciub:
‘Gisn Abbay Gof Club
Flamboroagh Hills Solf Chb

Post score now O

Tolearn moras about your membership benefits,
pleasa

Golf Canada has the largest
database of highly engaged golfers
in Canada.

HAVE IT ALL WITH OUR
EXCLUSIVE GOLF CANADA

MEMBER OFFER’
e eGolf SEMI-ANNUAL
_ OPEN ON SECOND PLAYOFF HOLE s e
e Member Club Insider i ke e s s wrurmy i . 9% . BONUS
e Milestone DISTRIBUTION OPEN
: TYPE OF EMAIL CONTENT TYPE LIST SIZE RATE™ BRANDED OPPORTUNITY

e Transactional

eGolf Latest news on all 182,000 (EN) 53% - Banner ad
e Partner eBlasts things golf in Canada 17,500 (FR) « Sponsored content (key visual banner,

post copy, CTA, landing page)

Member Club Regular communications 2,000 (EN) 41% « Custom messaging
Email seg mentation is available Insider (MCI) to club owners and operators 300 (FR) (entire or section of email)
(for an additional fee). Milestone Ex. posted 25th round Varies - » Banner ad
Segmentation is available based on:

_ Transactional EX. score posting confirmation Total sends/yr: 68% - Banner ad

Age * Club « Gender  Handicap Index 4,800,000 +
Language * Province * Postal Code*

Partner eBlasts Special offers and discounts 170,000 (EN) 51% « Custom messaging (entire email)
*Please ask your Golf Canada representative for 16,000 (FR)
additional segmentation details.

*Source: Sports industry average open rate of 42%. Source: MailChimp 2025. r
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Seperate Seperate EN/FR EN/FR EN Only
LANGUAGE EN/FR Channels EN/FR Channels  Channel Channel Channel
FOLLOWERS BY PROPERTY
¥ 35K 46K 41K 21K 5K
B OPEN 20K 21K J1K - -
o | . & 7K 8K BK - -
Golf Canada is active on social platforms sharing
relevant and timely content as well as responsive 601K 214K 390K h4K 23K
community management. .
Triggered Postings Announcement Postings
Postings aligned to identified Partnership, sponsorship and
golf-related events (ie. player pre-planned joint announcements
newsworthy achievement, are all shared through Golf e
historical event). Canada social channels. - KT

Golf Canada uses standard sizing for social media assets. -
As these details may change, please consult each platform ©) scotnmice.
for the Current SpeCificationS- XT ENDURQO SERIES™ @thegolfc&nada Edited - I=:---

Executional Lead Time t‘* -
Final materials are required seven business days prior to the scheduled go live date in order ! E‘Q )
to allow for building, testing and approval. A \ ' \
. 1
-

SLICE THROUGH
GRASS LIKE IT'S
NOTHING

*As of January 2025 **Golf Canada, RBC Canadian Open and CPKC Women’s Open
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Sponsored Features gives your

brand many interesting opportunities to
connect to Golf Canada’s communities
In unique and engaging ways.

e Digital Scorecard on Mobile App
e Golf & Health

e Hole-in-One Report

e #MyGolfYear

e Weekly Canadian Leaderboard

e Weekly Canuck Tracker

Please contact your Golf Canada representative
to learn more about these opportunities.

Hole-in-One
Report

Weekly
Canadian

Leaderboard

Become a member and play rounds
of golf for 55 or less!

Vg

!
coue

CANUCK

TRACKER

® thegolfcanada

WEEK 5 | FEBRUARY 3- FEBRUARY 89,2025

MAUDE-AIMEE LEBLANC
Sherbrooke, QT
ROLEX; 450 | CME: 147

SAVANNAH GREWAL

Mississauga, ON
ROLEX: 203 | CME: 97

ALENA SHARP
- Hamilton, ON
= .-f‘r-_ ROLEX: 265 | CME: 123

BROOKE HENDERSON
Smiths Falls, ON
ROLEX: 23 | CME: 14

Qv

104 likes

1 FOUNDERS GUP
Brade: #

thegolfcanada @ahadwingolf moves up to 35th in the
World Rankings. § i

—

y C

OL

IN NUMBERS # of holes

225
74,446

HEALTH STATS Elevation gal 3m

ERE
REPORT *
GOLF

ERw
nnnnnn
: 9km

16 242 steps

5 Toronto Goif Club
Lakeview Goif Club
Hamilton Golf & Country Club
Crosswinds Golf & Country Club

week, we write to Golf Canada members who record a
in-one, congratulating them and asking if they'd like to
tell us how it happened.

These are their stories
(edited for length and clarity).

ACHIEVEMENTS

ave Clubs, Will Tr:

=
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Weekly Canuck Tracker

Digital Scorecard
on Mobile App

1 o = ED
Scorecard m
Oakville Executive Golf Courses- Angel's
View Golf Course
Em tr
(=) iy ces +13

Par 4 3 4 4 3 4 5 4 5 38

seore [5] - DOLIOEOE © 4

©Eagle- (O Birdie [ ]Bogey [OlD. Bogey+

SHARE WITH FRIENDS

VIEW FULL SCORECARD

#MyGolfYear

.
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GOLF, IT'S 6800 FOR YOU

Opportunities:

Banner Ad
Feature & Section Sponsorship
Interstitial or Static Ad

: - Push Notification
No other app in Canada h.as more - Sponsored Post (Advertorial) o
reach and engagement with golfers.
Golfers can post scores; post, like Available Segmentation = [} S\
and comment on content from . Language
friends; track health stats and follow * Province
Gender

tournament action from Golf Canada’s
two professional championship events.

/ i0S  Android
W/ Tablet Tablet
(7.5%) (0.5%)

Radius from location

S,
e ay

powered by

11y

| ()

BY THE NUMBERS ., o e
| B Android S
USERS™ ACTIVE SCORES POSTED APP DOWNLOADS™ AVERAGE ENGAGEMENT ~ DEVICE & /
WEEKLY USERS™ IN APP IN 2024 TIME PER SESSION™

os: T11K

anoroio: 46 K 3 MINUTES 92 SECONDS

461K 1206  5.4M

*January 1 - December 31, 2024
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Leverage Golf Canada's video production team

to connect your brand with golf fans in an authentic
way with premium video content that captivates
and engages the golf community nationwide.

e (Custom content, video programs and series

Please contact your Golf Canada representative
to learn more about these opportunities.

Click to view the Johnsonville spot
filmed and produced on site at the
2024 RBC Canadian Open.
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PRE-ROLL VIDEO

Acceptable File Formats
MOV or MP4

Dimensions (16:9)
1280 x 720

1920 x 1080

1440 x 1080

Length
15 or 30 Seconds

CODEC
H.264

Frame Rate
23.98 or 29.97

Clickthrough URL

Make sure the creative has a
clickthrough URL specified. Note that
the clickthrough URL will be opened
in a new window.

Executional Lead Time

Final materials are required three business
days prior to the scheduled go live date in order
to allow for building, testing and approval.

BANNER ADS

|AB LEADERBOARD

A traditional digital ad placement with two
locations for excellent brand exposure.

Dimensions
728 x 90 (+2x density)

BIG BOX

A traditional digital ad placement located
lower on the page.

Dimensions
300 x 250 (+2x density)

HOMEPAGE TAKEQVER AD

Digital ad placement on the left hand and right
hand side of homepage of golfcanada.ca.

Dimensions
600 x 1200

Placements
golfcanada.ca
rbccanadianopen.com
cpkcwomensopen.com
health.golfcanada.ca
nationalgolfleague.ca

Availability
Static clickable on select pages.

Acceptable File Formats
JPEG, JPG, PNG, GIF, HTML5

Max File Size
150kb

Special Targetting Options
The ability to serve advertising units
to special audience segment.

Geography Operating System

- Canada * macOS

- USA * Microsoft Windows

* Province User Data (Google)

Language - URL

- English + Gender

« French * Domain / Property
_ * Membership Level

Device

* iPhone

 Android

+ Google

r
- SPECIFICATIONS & BEST PRACTICES

SPONSORED CONTENT (ADVERTORIAL)

Your supplied written articles positioned as a
news article to promote your product or brand
with golf context to our audiences.

Dimensions

Lead image: 16:9 aspect ratio
Other images of any dimension may
be added within the article

Acceptable File Formats
Any/all web viewable content

CANADIAN GOLF HALL OF FAME DONATE RHGP DE! FRANCAIS
{
i Play Golf Membership Competitions Rules & Handicapping High Performance Participation »
GOLF

e

Foresight Sports makes its
leading launch monitor technology
available to aspiring junior players

Golf's leading per hysi: pany's new UpNext™ Player Development
Program up-and- i i with their professi grade launch f

12
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BANNER ADS & SPONSORED CONTENT

Content item or web banner insertion

Image Dimensions
1200 x 90

Acceptable File Formats
Any/all web viewable

Cadence — twice / month

GOLF
CANADA

SCOTLAND'S ROBERT MACINTYRE HOLDS OFF GRIFFIN,
OPEN

e, ¥

FRVAGY POLICY  PHEFERENCE CENTRE

Copyngnt & 2024 God anana. Al nighms nesenvod,

Y
ntea Gt GOLF
*(1 - e EL_ S A
owe
CANATA

MEMBER CLUB INSIDER

BANNER ADS & CUSTOM MESSAGING

List rental or section sponsorship

Image Dimensions
1200 x 675

URL
Optional (if provided also button copy)

Acceptable File Formats
JPEG, JPG, PNG, GIF

Cadence — once / month plus any
additional partner exclusive emails

0 INFOLETTRE AUX CLUBS MEMBRES

BlcanaD{AN OPEN

COMMENT RENDRE VOTRE TERRAIN DE GOLF PLUS
INCLUSIF

TRIGGERED EMAILS

BANNER ADS

Highly personalized emails to our membership
in two different forms.

TRANSACTIONAL TRIGGERS

Emails that are automatically sent triggered by
a golfer activity, like posting a score, friending a
golfer in the app, etc.

MILESTONE TRIGGERS

Emails that are automatically sent triggered by
changes in golfer data, like number of rounds
played (greater than 25 as an example),

golf achievements, etc.

Image Dimensions
728 x 90

Acceptable File Formats
JPEG, JPG, PNG, GIF

Cadence — varies per golfer

Segmentation is available

SPECIFICATIONS & BEST PRACTICES r

OFFICIAL GAMING PARTNER
OF GOLF CANADA

CANADA

SCORE POSTING
CONFIRMATION

Hello Emily,

Congratulations on posting another round and thank you for
being a member. To learn more about your membership
benefits, please

RattleSnake Point Golf Club - Copperhead

2024-07-02 80

DATE SCORE

OFFICIAL HANDICAP INDEX®

If you haven't already, keep track of your scores by
downloading the Golf Canada app.

.' Iﬁ\pp Stclilre F‘ Eivao_éle Play

O X ©

NOTES — Formatting in final e-blast may differ from formatting provided and is at the
discretion of Golf Canada.

Executional Lead Time — Final materials are required three business days prior to the
scheduled deployment date (five days if content is provided as HTML) in order to allow for
building, testing and approval.
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PARTNER EBLASTS

STAND-ALONE PARTNER EMAIL MESSAGING — Dedicated list rental with three different content submission options to choose from.

Cadence — five times / week

SINGLE IMAGE

A single image in either JPEG or
PNG format and all copy must be
integrated into image.

Must be a single URL

Image Dimensions
1200px wide; height flexible

GoLF
CANADA

RBC Community Junior Golf,
making golf more accessible
in every province.

RBC Community Junior Golf is an initiative led by RBC in
partnership with Golf Canada that is building greater diversity
and equity in galf by providing affordable access for youth
from equity-deserving communities across Canada. Since
2021, RBC Cammunity Junior Galf has engaged over 20,000
participants by providing free First Tee programming and
subsidized green fees through Youth en Course.

Community
Junior Golf
Click here to learn more.

MULTIPLE IMAGES

Multiple images (JPEG and/or
PNG) with additional copy
submitted in a Word document.

Images should not be embedded
in a Word document

Copy can be integrated between
images (direction required)

Supports one URL per
image/text block

Asset Dimensions
1200px wide; height flexible

Swing into savings

Tee off surrounded by summer's splendor and
enjoy the best accommodations at special
member rates, courtesy of Golf Canada.

access your special rate

Tee up some
fun in the sun

Surmmer is the best time to play in
Canada With beautiful weather and
fairways for all levels, you can enjoy a

golf trip that's so much more than

Just par for the course.

plan your stay

FULL HTML

Formatted and styled using HTML
and inline CSS.

Must not include unsubscribe
links to other systems as list
management will be handled by
Golf Canada.

Golf Canada may need to alter
the provided HTML code if any
conflicts or issues arise with either
Golf Canada’s email template or
with Golf Canada’s email service
provider.

Asset Dimensions
Width of the assets should be
1200; height flexible

=div class="e2ma-design-option-backdrop” data-e2ma-styles="background™ style="-webkit-font-smoothing: antialiased;background-repeat:
repeat;padding: O;width: 100% limportant;background-attachment: scroll;-moz-osx-font-smoothing: grayscale;background-position: center
center:margin: 0;background-color: #ebebeb™>

<table border="0" cellpadding="0" cellspacing="0" data-e2ma-color="#282828, #f5f5f5" role="presentation" style="font-family: Arial, Helvetica,
sans-serif;font-size: 12px:-moz-osx-font-smoothing: grayscale; -webkit-font-smaoothing: antialiased” width="100%">

=thody=<ir>

=td align="center” class="sanpad” style="padding:15px Opx">

=table align="center” border="0" cellpadding="0" cellspacing="0" class="mobile-width-nopad" role="presentation” style="font-family: Arial,
Helvetica, sans-serif;font-size: 12px;width: 680px"=

=<tbody=

<tre

=td valign="top">

<table border="0" cellpadding="0" cellspacing="0" class="mobile-width-nopad” id="template_container" role="presentation™ style="font-family:
Avrial, Helvetica, sans-serif;font-size: 12px;width: 680px">

<tbody=

<ir>=

<td style="padding-bottom: 10px" valign="top">

<table border="0" cellpadding="0" cellspacing="0" class="e2ma-row-region-content e2ma-section” style="font-family: Arial, Helvetica, sans-
serif,font-size: 12px” width="100%"><tbody><tr><id class="e2ma-layout-column-content"=

<table border="0" cellpadding="0" cellspacing="0" class="e2ma-block-outer" id="block_xivmaudb" style="font-family: Arial, Helvetica, sans-
serif,font-size: 12px” width="100%"> <tbody=<tr> <td class="e2ma-wrapper" style="padding-right: 0;padding-bottom: 0;padding-left: 0"
valign="top"> <table border="0" cellpadding="0" cellspacing="0" style="font-family: Arial, Helvetica, sans-serif;font-size: 12px” width="100%">
=thody=<ir> <td class="e2ma-holder" style="padding: 0 0 0 0;background-color: transparent” valign="top"> <table border="0" cellpadding="0"
cellspacing="0" style="font-family: Arial, Helvetica, sans-serif;font-size: 12px"> <tbody=><tr=<id valign="top"><table border="0" cellpadding="0"
cellspacing="0" style="font-family: Arial, Helvetica, sans-serif;font-size: 12px"><tbody><ir> <td class="eZma-image-td" style="text-align: center;
padding: Opx 40px Opx 40px; " valign="top"> <a href="hitps/iwww titleist.com/golf-ballsi?utm source=gqgp-

mail&amp.utm medium=emall&amp;utm_campaign=ggp_news 070521" style="font-weight: normal;font-weight. normal;color. #333;text-
decoration: underline;color: #333;text-decoration: underine” target="_blank"> <img alt="Titleist" border="0" height="154" sre="https./(
d31hzihk6di2h5. cloudfront. net/20210704/a6/1 0/f1/b9/d74ac497 18dfa5d5efc3eded 1200x308 jpg” style="display: block" width="600"/> </a> </
td> <tr></tbody=></table></td></tr> </tbody=></table> </id> </tr> <ftbody=></table> </td> </tr> </tbody><ftable>

=table border="0" cellpadding="0" cellspacing="0" class="e2ma-block-outer” id="block_gketkpes" style="font-family: Arial, Helvetica, sans-
serif,font-size: 12px” width="100%"> <tbody><ir> <td class="eZma-wrapper e2ma-image-td" style="padding-right: 0;padding-bottom:
0;padding-fleft: 0;font-size: 12px;line-height: 1.5" valign="top"> <table border="0" cellpadding="0" cellspacing="0" style="font-family: Arial,
Helvetica, sans-serif;font-size: 12px" width="100%"> <tbody=<tr> <id class="eZma-holder” style="padding: 20px 0 10px 0;background-color:
transparent” valign="top"> <div class="e2ma-content-block™> <div class="e2ma-p-div" style="display: block:margin-bottom: 10px:font-size:
12px;font-weight. normal;line-height. 1.5:font-family: acumin-pro, Arial, Helvetica, sans-serif,font-size: 15px:color. #333;font-family. acumin-pro,

Arial, Helvetica, sans-serif,font-size: 15px;color: #333text-align: center; line-height 14px"><span class="e2ma-style" style="font-weight. 700;
color: rgb(76, 175, B0); text-decoration: none; font-size: 14px"><a data-name="View Online™ data-type="url" href="§" style="font-weight:
normal;font-weight: normal;color: #333;text-decoration: underiine;color: #333;text-decoration: underline font-weight: 700, color#ababab; text-
decoration:none”><em=>View in browser<fem=</a></span></div>

</div>

<td> </tr> <tbody></table> </td> </tr> </tbody></table>

</td=</tr=</tbody=><{table> <div class="e2ma-single-column-layout e2ma-section"><table border="0" cellpadding="0" cellspacing="0"
style="font-family. Arial, Helvetica, sans-serif,font-size: 12px” width="100%"><tbody><tr><td class="e2Zma-design-option-template” data-e2ma-
styles="background, border-left, border-right” style="background-color: #ebebeb">

=table border="0" cellpadding="0" cellspacing="0" class="e2ma-block-outer” id="block_vqxauvac” style="font-family: Arial, Helvetica, sans-

NOTES — Formatting in final e-blast may differ from formatting provided and is at the
discretion of Golf Canada.

Executional Lead Time — Final materials are required three business days prior to the
scheduled deployment date (five days if content is provided as HTML) in order to allow for
building, testing and approval.
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PUSH NOTIFICATION SECTION SPONSORSHIP

Character Count Image Size GPS and section sponsorship
Subjectftitle — 25  1x1 available by month.
Body — 100 :

Image and URL Required

g

s

Golf Canada A Showless X

Corey Conners Meet and Gr.., Fri8:10 AM
‘? Visit the Connect Hearing Listening |
* Lounge located near the 16th green |
~ atthe RBC Canadian Open to meet Corey
Conners at 3pm!

Catch Round 1 Coverage o... Thu 3:00 PM

v 'LIVE: RBC Canadian Open on TSN4, [l

¥ TSNG and GOLF Channel between gl
3-6pm EST.

Executional Lead Time — Final materials are required three business days prior
to the scheduled go live date in order to allow for building, testing and approval.

SPONSORED POST (ADVERTORIAL)

Image and copy presented in an
editorial style.

Character Count Asset Size
Body — 90 16x9

Button Copy and URL Required

FootJoy introduces HyperFlex and
HyperFlex Carbon golf shoes
oot -

Dragon's Fire Golf Club
Ji 24

959

HOME

=
- SPECIFICATIONS & BEST PRACTICES

BANNER ADVERTISING

Image Size

Interstitial — 320 x 480
Static — 300 x 250

Event Portion — 320 x 100
(+2x density for all)

9 Amaya Athill

Brantford Golf & Country Club Ltd.

g2em

18 HOLES
RED

1





